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���� 1. Purpose of This Playbook 

This playbook gives insurance agencies a step-by-step, compliance-safe framework for 
optimizing their Google Business Profile (GBP) to increase: 

• Local Pack rankings 

• Calls, quotes, and walk-ins 

• Trust signals 

• Verification stability 

• Review velocity and quality 

It aligns with Google’s 2026 GBP Playbooks and applies them to the regulated insurance 
category, where accuracy and trust are mandatory. 


����������� 2. Core Principles (Google’s 2026 Standards) 

1. Accuracy = Trust = Ranking 

Insurance is a high-scrutiny vertical. Google rewards profiles that are complete, consistent, and 
frequently updated. 

2. Freshness Signals Matter 

Google now treats updates as ranking signals: 

• New photos 

• Updated services 

• Google Posts 

• Holiday hours 

3. Real-World Presence Is Mandatory 

Insurance agencies must demonstrate: 

• A staffed office 

• Permanent signage 

• Accurate hours 

• Real customer interactions 

4. Review Management Is a Ranking Factor 

Fast, professional responses increase visibility and trust. 


������ 3. Required Profile Setup (Regulator-Credible) 
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A. Business Name (Compliance-Safe Format) 

Correct format: Agency Name – Insurance Agency No keywords, no stuffing, no product 
lists. 

B. Categories 

Primary Category: 

• Insurance Agency 

Secondary Categories (choose only those you truly offer): 

• Auto Insurance Agency 

• Home Insurance Agency 

• Renters Insurance Agency 

• Life Insurance Agency 

• Health Insurance Agency 

• Commercial Insurance Agency 

• Motorcycle Insurance Agency 

• Medicare Insurance Agency 

Rule: Never add categories for products you don’t actively sell. 


������ 4. Services List (Google Treats This as a Relevance Signal) 

Add each service individually with a short, compliance-safe description. 

Core Auto Services 

• Auto Insurance 

• SR-22 Insurance 

• Non-Owner Auto Insurance 

• Teen Driver Policies 

Home & Property 

• Homeowners Insurance 

• Renters Insurance 

• Condo Insurance 

• Landlord Insurance 
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Commercial 

• General Liability 

• Workers Compensation 

• Commercial Auto 

• BOP (Business Owners Policy) 

Life & Health 

• Term Life 

• Whole Life 

• Final Expense 

• Medicare Supplement 

• Medicare Advantage 

Rule: Descriptions must be factual, non-promissory, and compliant. 


��������� 5. Photos & Videos (Freshness Signals) 

Required Photo Set 

• Exterior with signage 

• Interior (desk, lobby, meeting area) 

• Team photos 

• Agent headshots 

• Community involvement photos 

Update Cadence 

• Minimum: 2 new photos per month 

• Optimal: 1 photo per week 

Video Guidelines 

• 10–20 seconds 

• Office walkthrough 

• “Meet your agent” clips 

• Community events 


��������� 6. Google Posts (Compliance-Safe Templates) 
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Post Types Allowed 

• Seasonal reminders (Open Enrollment, storm season, teen driver season) 

• Coverage education 

• Community involvement 

• Office updates 

• Holiday hours 

Post Types to Avoid 

• Rate claims 

• “Cheapest insurance” language 

• Guaranteed outcomes 

• Aggressive sales language 

Cadence 

• Minimum: 2 posts per month 

• Optimal: 1 post per week 


�� 7. Reviews & Reputation Management 

Review Velocity Targets 

• New agencies: 4–6 reviews/month 

• Established agencies: 2–4 reviews/month 

Response Time 

• Within 48 hours 

• Professional, warm, factual 

Compliance-Safe Response Templates 

Positive Review: “Thank you for taking the time to share your experience. We appreciate the 
opportunity to help you with your coverage needs.” 

Negative Review: “Thank you for your feedback. We take your concerns seriously. Please 
contact our office so we can review your situation and assist you directly.” 


���� 8. Verification & Re-Verification Protocol 

Insurance agencies trigger higher scrutiny. Follow this protocol: 

Before Verification 
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• Permanent signage installed 

• Office staffed during posted hours 

• Business license available 

• Utility bill or lease ready 

• Exterior photos taken same week 

If Re-Verification Is Triggered 

• Do not change categories 

• Do not change hours 

• Do not change address 

• Submit video verification immediately 

• Provide real-time office walkthrough 


��� 9. Suspension Avoidance Rules 

Never Do: 

• Add virtual offices 

• Add UPS Store addresses 

• Add co-working spaces without permanent signage 

• Add categories you don’t offer 

• Add service areas outside your state license 

Always Do: 

• Maintain consistent NAP 

• Keep hours accurate 

• Update holiday hours 

• Respond to reviews 

• Add fresh content 


���� 10. Monthly Management Checklist (Agency-Ready) 

Every Month 

• Add 2–4 new photos 

• Publish 2 Google Posts 
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• Respond to all reviews 

• Update service list if needed 

• Confirm hours 

• Check for policy violations 

• Review Insights (calls, direction requests, website clicks) 

Every Quarter 

• Refresh team photos 

• Update business description 

• Audit categories 

• Audit service list 

• Review verification status 


��������� Attention Insurance Agency Owners: Let Me Handle Your Google & Facebook 
Updates — So You Can Handle Your Clients 

Keeping your Google Business Profile and Facebook Page updated isn’t optional anymore — 
it’s how local customers find you, trust you, and choose you. 

Most agencies don’t have the time to post consistently, update services, manage reviews, or 
keep their profiles fresh. That’s where I come in. 

I specialize in insurance-specific Google Business Profile and Facebook management — the 
kind that boosts visibility, builds trust, and drives real quote activity. 


�� Here’s What I Do for You Every Month 

Google Business Profile 

• Weekly Google Posts 

• Monthly photo updates 

• Service list optimization 

• Review monitoring & responses 

• Compliance-safe content 

• Visibility & engagement reporting 

Facebook Business Page 

• Weekly branded posts 
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• Seasonal + educational content 

• Community-focused updates 

• Engagement monitoring 

• Consistent, professional presence 


���� Simple, Affordable Pricing 

• $59/month — Google Business Profile or Facebook 

• $99/month — Both platforms managed for you 

No contracts. No long onboarding. Just consistent, professional updates that help your agency 
stand out. 


���� Why Agencies Choose Me 

• Insurance-specific expertise 

• Regulator-credible content 

• Consistent posting without the hassle 

• Professional, warm, trustworthy messaging 

• Designed to increase calls, quotes, and local visibility 

You stay focused on serving clients. I keep your online presence sharp, active, and working for 
you. 


����� Want me to take this off your plate? 

Send me a text message to (770) 312-2342 and I’ll get your agency set up quickly and 
professionally. 

Eddie K. Emmett 

eddie@FYIExpress.com  

 

mailto:eddie@FYIExpress.com
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