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“Most Insurance agencies are invisible online — not because they lack expertise, 
but because they lack visibility.” …. Eddie K. Emmett 
This eBook gives you the step-by-step blueprint to dominate local search, build trust, and attract 
new clients — all for less than the cost of your daily Starbucks coffee. 


���� What You’ll Learn  

• How to optimize your Google Business Profile 

• How to post weekly updates that drive engagement 

• How to showcase your insurance products with clarity 

• How to build and respond to reviews professionally 

• How to monitor performance and refine your strategy 

• Why outsourcing for $3/day beats DIY and overpriced vendors 


��� Who’s Eddie?  

Eddie is a strategic curriculum architect and digital marketing specialist for insurance agencies. 
With decades of industry experience, he helps agencies build trust, visibility, and growth — one 
post, product, and review at a time. 


��� Contact Info  

• Website: https://www.FYIExpress.com  

• Email: eddie@FYIExpress.com  

• Phone: (770) 312-2342 (Text)  

 

https://www.fyiexpress.com/
mailto:eddie@FYIExpress.com
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Why Page 1 Matters 

How important are Google Business Profiles, Google Posts, Google Products and Google 
Reviews for the online visibility of insurance agencies attracting new prospects searching online 
for insurance in their vicinity? 

In short: Google Business Profiles, Posts, Products, and Reviews are critical for 
insurance agencies’ local visibility. Together, they determine whether your agency shows 
up in Google’s Local 3-Pack, builds trust with prospects, and converts searches into 
leads. Neglecting them means handing business to competitors who do. 

Try this experiment: 
Simply type into your search bar any one of the types of insurance sold by your agency and 
press “Enter”. 

The paid ads appear first, then below is the Local 3-Pack.  

If your agency is not on Page 1 in Local Search … you are invisible to new prospects! 
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Visibility for the Price of Coffee 
How Insurance Agencies Can Dominate Local Search for Less Than $3 a Day 

 

Executive Summary: Boosting Insurance Agency Visibility 

Why Visibility Matters 

• 91.5% of search traffic stays on page 1 of Google. 

• Prospects searching “insurance near me” choose agencies that appear in the Local 3-
Pack. 

• Visibility = Trust = New Clients. 

 

Core Tools for Local Visibility 

• Google Business Profile (GBP): Your digital storefront. Claim, verify, and optimize. 

• Google Posts: Weekly updates act as mini-marketing campaigns. 

• Google Products (Services): Showcase auto, home, life, and commercial offerings with 
keyword-rich descriptions. 
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• Google Reviews: Digital referrals that build instant trust and boost rankings. 

• Facebook Updates: Community engagement and brand awareness. 

• Laser-Targeted Ads: Reach prospects by location, demographics, and life events. 

• YouTube Videos: Build credibility with explainer videos, testimonials, and educational 
content. 

 

Quick Wins Checklist 

• Claim and verify GBP today. 

• Upload 5 professional photos. 

• Post one seasonal insurance tip this week. 

• Add 3 products with benefit-driven descriptions. 

• Request 3 new reviews and respond to all feedback. 

• Share one branded update on Facebook. 

• Launch a simple YouTube explainer video. 

 

Market Pricing vs. FYI Express Advantage 

• Competitors charge $199–$2,500/month for these services. 

• Your agency can have Facebook, YouTube & Google package managed by Eddie for 
$99/month, offering exceptional value and comprehensive coverage. 

 

Bottom Line 

Agencies that act now secure page 1 visibility, build trust, and attract new prospects. This eBook 
shows you how to do it yourself — and why outsourcing for the price of coffee is the smartest 
move. 

Take action today. Visibility is non-negotiable. 

Visibility for the Price of Coffee 

Imagine walking into Starbucks each morning and buying a regular cup of coffee. It costs about 
$3.25. Now imagine that same daily investment fueling your insurance agency’s online visibility 
— ensuring that when prospects search for insurance in your area, your agency shows up front 
and center. 
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That’s the power of Google Business Profiles, Posts, Products, and Reviews. They are the 
digital storefront, reputation engine, and trust signals that determine whether prospects call you 
or your competitor. Yet most agencies either neglect them or pay far too much for generic 
marketing firms to manage them. 

 

The DIY Path 

This eBook will teach you how to: 

• Claim and optimize your Google Business Profile. 

• Post weekly updates that keep your agency visible. 

• List your insurance products with keyword-rich descriptions. 

• Build and respond to reviews that drive trust and conversions. 

By following these steps, you’ll understand exactly how visibility works and why it matters. 

 

The Market Reality 

Here’s what other companies charge for the same services: 

• Google Business Profile management: $199–$400/month. 

• Local SEO services: $500–$2,000/month. 

• Reputation management: $500–$2,500/month. 

• One-time GBP optimization: $300+. 

These firms often lack insurance-specific expertise, meaning you pay premium rates for generic 
strategies. 

 

Your Smarter Option 

For less than the cost of a daily Starbucks coffee — about $3.25/day or $97.50/month — you 
can have an industry insider manage it all for you. With decades of insurance experience, I 
understand compliance, agency workflows, and the nuances of personal, commercial, and 
hybrid agencies. That’s wisdom most marketing firms simply don’t have. 

 

The Promise of This eBook 

• You’ll learn the DIY process step by step. 

• You’ll see the hidden costs of doing it yourself. 
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• You’ll compare competitor pricing and realize the savings. 

• You’ll understand why outsourcing to an expert for the price of coffee is the smartest 
move. 

 

Bottom line: Visibility is non-negotiable. This eBook will show you how to achieve it yourself — 
and why letting me handle it for the price of coffee each day is the most cost-effective, results-
driven choice your agency can make. 

Question: How important are Google Business Profiles, Google Posts, Google Products, 
Google Reviews, Facebook updates, laser-targeted ads, and YouTube videos that promote the 
agency,  for the online visibility of insurance agencies attracting new prospects searching online 
for insurance in their vicinity? 

Direct answer: All of these tools — Google Business Profiles, Posts, Products, and Reviews, 
Facebook updates, laser-targeted ads, YouTube videos, — are essential and complementary. 
Together, they form the digital ecosystem that determines whether an insurance agency is 
visible, trusted, and chosen by prospects searching locally. Neglecting any one of them 
weakens the agency’s competitive edge. 


������ Importance of Each Channel 

1. Google Business Profile (GBP) 

• GBP is the digital storefront for local search visibility. 

• Appearing in Google’s Local 3-Pack drives the majority of clicks for “insurance near me” 
searches. 

• Ongoing optimization (photos, services, posts, reviews) signals activity and credibility. 

2. Google Posts 

• Posts act as mini marketing campaigns inside GBP. 

• They boost engagement, highlight promotions, and keep the profile active — improving 
local SEO. 

• Agencies using posts consistently are more likely to appear in the Local Pack. 

3. Google Products (Services) 

• Listing insurance products directly in GBP helps prospects quickly understand offerings. 

• Keyword-rich descriptions improve relevance for local searches. 

• Visuals (icons, graphics) differentiate the agency from competitors. 

4. Google Reviews 

• Reviews are digital referrals that build instant trust. 
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• 98% of customers read reviews before making a purchase. 

• Reviews directly influence local SEO rankings and conversion rates. 

• Responding to reviews shows professionalism and transparency. 

5. Facebook Updates 

• Facebook remains a top platform for insurance agencies to connect with prospects 
and build community trust. 

• Regular updates (tips, testimonials, community involvement) strengthen brand 
awareness and credibility. 

• 59% of Americans use social media when researching financial or insurance products. 

6. Laser-Targeted Ads 

• Digital ads allow precise targeting by demographics, life events, and location, 
making them vital for insurance agencies. 

• Facebook and Google Ads can reach prospects at the exact moment of need (e.g., new 
homeowners, newlyweds). 

• Retargeting campaigns re-engage users who already showed interest, increasing 
conversion rates. 

7. YouTube Videos 

• Video marketing builds trust faster than text and is one of the most effective ways to 
educate prospects. 

• 91% of businesses use video as a marketing tool, and 87% report it directly increases 
sales. 

• Explainer videos, client testimonials, and claim stories humanize the agency and 
improve SEO visibility. 


��� Risks of Ignoring These Tools 

• Invisible in local searches: Without GBP optimization, agencies won’t appear in the 
Local 3-Pack. 

• Lost credibility: Few or outdated reviews make prospects choose competitors. 

• Missed engagement: No posts, videos, or updates signal inactivity. 

• Competitive disadvantage: National carriers dominate paid ads; local agencies must 
leverage these tools to compete organically. 


��� Action Plan 

• Post weekly updates on Facebook and Google Posts. 
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• Run laser-targeted ads around life events and local demographics. 

• Create YouTube videos explaining coverage and sharing client stories. 

• Fully optimize Google Business Profile with products, photos, and reviews. 

• Build a review generation system and respond to all feedback. 

Bottom line: For insurance agencies, these tools aren’t optional — they’re the foundation of 
local visibility, trust, and lead generation. Agencies that integrate them systematically dominate 
local search and win new prospects, while those that neglect them fade into obscurity. 

 

Google Business Tools Optimization Checklist for Insurance Agencies 

1. Google Business Profile (GBP) 

• Claim & Verify: Ensure your agency’s profile is claimed and verified. 

• Accurate NAP: Keep Name, Address, Phone consistent across all platforms. 

• Categories: Select primary (e.g., Insurance Agency) and secondary categories (Auto, 
Home, Life). 

• Business Description: Write a keyword-rich, client-focused description. 

• Photos & Logo: Upload professional images of office, team, and branding. 

• Hours & Updates: Keep business hours current; update for holidays. 

2. Google Posts 

• Frequency: Post at least once per week. 

• Content Ideas: 

o Seasonal insurance tips (e.g., winter driving safety). 

o Promotions (discounts, referral bonuses). 

o Community involvement (sponsorships, events). 

• Formatting: Use clear headlines, short text, and a call-to-action. 

• Visuals: Add images or infographics to increase engagement. 

3. Google Products (Services) 

• Service Listings: Add all insurance products (Auto, Home, Life, Commercial). 

• Descriptions: Use concise, benefit-driven language. 

• Keywords: Include local SEO terms (e.g., “Atlanta auto insurance”). 

• Visuals: Add icons or product graphics for clarity. 
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4. Google Reviews 

• Solicit Reviews: Ask clients after policy sign-ups, renewals, or claims assistance. 

• Response Strategy: 

o Thank clients for positive reviews. 

o Address concerns in negative reviews professionally. 

• Consistency: Aim for steady review growth each month. 

• Trust Signals: Highlight reviews in marketing collateral. 

5. Compliance & Branding 

• Ensure all posts, products, and descriptions comply with insurance advertising 
regulations. 

• Use consistent branding (logos, colors, tone) across GBP, posts, and product listings. 

6. Monitoring & Iteration 

• Insights: Review GBP analytics monthly (views, clicks, calls). 

• Adjust: Refine posts and product descriptions based on engagement. 

• Competitor Check: Monitor local competitors’ GBP activity. 

 

Quick Wins for Agencies 

• Post a holiday insurance tip this week. 

• Add visuals to your auto and home insurance product listings. 

• Request 3 new client reviews before month-end. 

 

This checklist ensures insurance agencies maximize local visibility, build trust, and convert 
online searches into new prospects. 

Why Page 1 Matters 

How important are Google Business Profiles, Google Posts, Google Products and Google 
Reviews for the online visibility of insurance agencies attracting new prospects searching online 
for insurance in their vicinity? 

In short: Google Business Profiles, Posts, Products, and Reviews are critical for 
insurance agencies’ local visibility. Together, they determine whether your agency shows 
up in Google’s Local 3-Pack, builds trust with prospects, and converts searches into 
leads. Neglecting them means handing business to competitors who do. 
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Try this experiment: 

Simply type into your search bar any one of the types of insurance sold by your agency and 
press “Enter”. 

The paid ads appear first, then below is the Local 3-Pack.  

If your agency is not on Page 1 in Local Search … you are invisible to new prospects! 

Page 1 Visibility Playbook for Insurance Agencies 

Why Page 1 Matters 

• 91.5% of search traffic stays on page 1. 

• Less than 1% of users click into page 2. 

• The Local 3-Pack (map listings) captures the majority of clicks for “near me” searches. 

• For insurance agencies, ranking on page 1 is the difference between being discovered 
or ignored. 

 

Core Strategies for Page 1 Visibility 

1. Google Business Profile Optimization 

• Claim and verify your profile. 

• Ensure NAP (Name, Address, Phone) consistency across all platforms. 

• Select accurate categories (Insurance Agency, Auto, Home, Life, Commercial). 

• Add keyword-rich descriptions and professional photos. 

• Keep hours and updates current. 

2. Reviews & Reputation Management 

• Build a steady stream of positive reviews. 

• Ask for reviews after policy sign-ups, renewals, or claims assistance. 

• Respond to all reviews professionally. 

• Highlight reviews in marketing collateral. 

3. Google Posts 

• Post weekly updates with seasonal tips, promotions, or community involvement. 

• Use clear headlines, short text, and calls-to-action. 

• Add visuals to increase engagement. 
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4. Google Products (Services) 

• List all insurance products (Auto, Home, Life, Commercial). 

• Use concise, benefit-driven descriptions. 

• Include local SEO keywords (e.g., “Atlanta auto insurance”). 

• Add icons or graphics for clarity. 

5. Local SEO Tactics 

• Target long-tail local keywords (e.g., “affordable renters insurance in Canton GA”). 

• Build citations in local directories. 

• Ensure consistent branding and compliance across listings. 

6. Content & Authority Building 

• Publish blog posts answering common insurance questions. 

• Create FAQ pages optimized for local search. 

• Share educational videos on YouTube and embed them on your site. 

• Earn backlinks from local organizations and partners. 

 

Track-Specific Books of Business 

Personal Insurance Agencies 

• Focus on auto, home, renters, and life insurance keywords. 

• Showcase family-oriented visuals and testimonials. 

• Post seasonal safety tips (e.g., winter driving, hurricane prep). 

Commercial Insurance Agencies 

• Highlight business liability, workers’ comp, and commercial auto. 

• Use case studies and compliance checklists. 

• Post about industry-specific risks and solutions. 

Hybrid Agencies 

• Balance personal and commercial messaging. 

• Segment posts and product listings by audience type. 

• Use visual timelines to show progression from personal to business coverage. 
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Monitoring & Iteration 

• Review GBP analytics monthly (views, calls, clicks). 

• Track keyword rankings and adjust content. 

• Monitor competitor activity in your area. 

• Refine posts and product descriptions based on engagement. 

 

Quick Wins 

• Request 3 new reviews this week. 

• Post a holiday insurance tip. 

• Add visuals to auto and home product listings. 

• Publish a blog answering a trending insurance question. 

 

Bottom line: Page 1 visibility is non-negotiable. By systematically optimizing Google Business 
tools, reviews, and local SEO, insurance agencies can dominate local search and consistently 
attract new prospects. 


��� Why These Tools Matter for Insurance Agencies 

1. Google Business Profile (GBP) 

• Acts as your digital storefront—the first impression for prospects searching “insurance 
near me.” 

• A fully optimized GBP increases chances of appearing in Google’s Local 3-Pack, the top 
three map listings that drive the majority of local clicks. 

• Key elements: accurate NAP (Name, Address, Phone), business categories, service 
descriptions, and professional photos. 

• Ongoing updates (hours, services, posts) signal to Google that your agency is active and 
trustworthy. 

2. Google Posts 

• Posts function like mini marketing campaigns inside search results. 

• They allow agencies to share updates, promotions, FAQs, or community events directly 
on their GBP. 

• Regular posting boosts engagement and signals activity, improving local SEO visibility. 

• Example: “Need auto insurance before the holidays? Call us today for a free quote.” 
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3. Google Products (Services Listing) 

• Insurance agencies can list specific products/services (e.g., auto, home, life, 
commercial policies). 

• These appear directly in search results, helping prospects quickly understand offerings 
without visiting your website. 

• Keyword-rich service descriptions improve relevance for “near me” searches. 

• Visuals (logos, brochures, infographics) make your agency stand out. 

4. Google Reviews 

• Reviews are digital referrals that build trust instantly. 

• Over 90% of buyers read online reviews before making decisions, and Google prioritizes 
businesses with consistent, positive reviews. 

• Reviews directly influence local SEO rankings, credibility, and conversion rates. 

• Responding to reviews (positive and negative) shows transparency and professionalism, 
further boosting trust. 


��� Risks of Ignoring These Tools 

• Invisible in local searches: Without GBP optimization, your agency won’t appear in the 
Local 3-Pack. 

• Lost credibility: Few or outdated reviews make prospects choose competitors with 
stronger reputations. 

• Missed engagement: No posts or product listings signal inactivity, reducing click-
throughs. 

• Competitive disadvantage: National carriers dominate paid ads; local agencies must 
rely on GBP to compete organically. 


��� Actionable Recommendations 

• Claim and verify your Google Business Profile immediately. 

• Fill out every section with keyword-rich descriptions and professional images. 

• Post weekly updates (FAQs, seasonal tips, community events). 

• List all insurance products/services with clear descriptions. 

• Build a review generation system: ask after policy sign-ups, renewals, or claims 
assistance. 

• Respond to every review to show engagement and care. 
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Bottom line: For insurance agencies, Google Business Profiles, Posts, Products, and Reviews 
aren’t optional—they’re the foundation of local visibility and trust. Mastering them ensures your 
agency is discovered by prospects actively searching for insurance in your area, while 
competitors who neglect them fade into obscurity. 

These issues can be corrected quickly. By restoring proper optimization, actively managing 
reviews, and strengthening local SEO, your agencies can regain lost visibility, rebuild trust, and 
recover sales momentum. 

For less than the cost of a cup of coffee at McDonald’s per day per location, your agencies can 
regain lost visibility, strengthen credibility, and drive consistent new business. 

I am prepared to begin immediately to help maximizing your agency’s online presence and 
secure long-term growth. 

No contract, No setup charge, stop whenever you wish with no penalty. 

Shall we begin? 

Your agency deserves marketing from someone who’s been in your shoes—and knows 
how to fill them with new clients. 

Send a text to (770) 312-3142 and I’ll call you or an email to eddie@FYIExpress.com.   

Just like you I get too many telemarketers to waste my time by answering calls from 
numbers I do not recognize! 

 

Chapter 1: Google Business Profile Optimization 

Your Google Business Profile (GBP) is the foundation of your agency’s online visibility. It’s the 
digital storefront that prospects see first when searching for insurance in their area. If it’s 
incomplete or neglected, you risk being invisible to the very people actively looking for 
coverage. 

 

Step 1: Claim and Verify Your Profile 

• Visit Google Business Profile Manager. 

• Claim your agency listing and complete the verification process (usually by phone, email, 
or postcard). 

• Without verification, your profile won’t appear in search results. 

 

Step 2: Ensure NAP Consistency 

• NAP = Name, Address, Phone. 

mailto:eddie@FYIExpress.com
https://www.google.com/business/
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• Make sure these details match exactly across your website, social media, and 
directories. 

• Inconsistent NAP confuses Google and lowers your ranking. 

 

Step 3: Select Accurate Categories 

• Primary category: Insurance Agency. 

• Secondary categories: Auto Insurance, Home Insurance, Life Insurance, Commercial 
Insurance. 

• Categories help Google match your agency to relevant searches. 

 

Step 4: Write a Keyword-Rich Description 

• Focus on benefits, not just services. 

• Example: “Helping Canton families and businesses protect what matters most with 
affordable auto, home, and commercial insurance.” 

• Include local keywords (city, county, or region). 

 

Step 5: Upload Professional Photos 

• Add your logo, office exterior, interior, and team photos. 

• Agencies with photos receive 2x more engagement than those without. 

 

Step 6: Keep Hours and Updates Current 

• List regular business hours and holiday adjustments. 

• Update your profile whenever hours change. 

• Outdated hours frustrate prospects and hurt credibility. 


��������� Step-by-Step Guide to Claim Your Google Account for Free 

1. Search: Open Google or Google Maps and search for your business name and city 
(e.g., "Your Business Name, Anytown"). 

2. Locate Claim Option: In the search results or on the map, find your business and look 
for options like "Own this business?" or "Claim this business". 

3. Click "Manage now": Select this option to start the claiming process. 
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4. Sign In: Use the Google Account you want to manage the listing with. 

5. Verify: Google needs to confirm you're the owner. Common methods include: 

1. Phone/Text: A code sent to your business phone number. 

2. Postcard: A postcard with a code mailed to your business address (requires waiting for 
delivery). 

3. Live Video: In some cases, you might need a live video call to verify. 

4. Request Access: If someone else already owns it, you can request access. 

6. Follow Instructions: Complete the chosen verification method to gain full control and 
start editing your profile (hours, photos, description, etc.).  

Track-Specific Guidance 

Personal Insurance Agencies 

• Showcase family-oriented visuals. 

• Highlight auto, home, renters, and life insurance. 

• Use descriptions that emphasize protection and peace of mind. 

Commercial Insurance Agencies 

• Focus on business liability, workers’ comp, and commercial auto. 

• Add case studies or compliance-focused messaging. 

• Use professional office and team photos. 

Hybrid Agencies 

• Balance personal and commercial messaging. 

• Segment product listings by audience type. 

• Use visuals that show progression from personal to business coverage. 

 

Quick Wins 

• Claim and verify your GBP today. 

• Upload at least 5 professional photos. 

• Add a keyword-rich description mentioning your city. 
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Bottom line: Your Google Business Profile is the gateway to page 1 visibility. By claiming, 
optimizing, and maintaining it, you ensure prospects see your agency first — and for less than 
the cost of a daily Starbucks coffee, you can have an expert manage it all for you. 

Perfect — let’s move forward with Chapter 2: Google Posts. This chapter will show agencies 
how to use posts as ongoing micro-campaigns inside their Google Business Profile, keeping 
them visible, relevant, and trustworthy. 

Chapter 2: Google Posts — Your Mini Marketing Campaigns 

Why Google Posts Matter 

• Appear directly in search results and on your agency’s profile. 

• Signal activity and relevance to Google, boosting local SEO. 

• Provide prospects with timely updates, promotions, and educational content. 

• Differentiate your agency from competitors who leave their profiles static. 

Step-by-Step Guide 

Step 1: Posting Frequency 

• Aim for at least 1 post per week. 

• Consistency is more important than volume. 

Step 2: Content Ideas 

• Personal Agencies: Seasonal safety tips (e.g., “Winter driving checklist”), renewal 
reminders, family-focused promotions. 

• Commercial Agencies: Compliance updates, risk management tips, case studies, 
industry event participation. 

• Hybrid Agencies: Alternate between personal and commercial topics, showing breadth 
of expertise. 

Step 3: Formatting Best Practices 

• Use clear headlines (e.g., “Protect Your Business This Winter”). 

• Keep text short and actionable. 

• Always include a call-to-action (CTA): “Call today,” “Get a free quote,” “Learn more.” 

• Add images or infographics to increase engagement. 

Step 4: Compliance & Branding 

• Ensure posts comply with insurance advertising regulations. 

• Use consistent branding: logos, colors, and tone. 
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Quick Wins 

• Draft a holiday insurance tip post today. 

• Add a CTA linking to your agency’s phone number or website. 

• Use a branded image to reinforce credibility. 

Quick Answer: To create a Google Post, log into your Google Business Profile, click “Add 
update” or “Create post”, enter your text, add images or videos, choose a call-to-action 
button, and then publish. 


��������� Step-by-Step Guide to Creating a Google Post for Free 

Google Posts are part of your Google Business Profile (formerly Google My Business). They 
appear directly in Google Search and Maps when people look up your business, making them a 
powerful tool for visibility. 

1. Sign in 

• Go to Google Business Profile Manager. 

• Select the business you want to manage. 

2. Start a Post 

• On your dashboard, click “Add update” or “Create post.” 

• You’ll see options for different post types: 

• Update (general news, announcements) 

• Offer (special deals, discounts) 

• Event (date-specific promotions or happenings) 

• Product (highlight a specific item/service) 

3. Add Content 

• Text: Keep it short, clear, and engaging (150–300 words works best). 

• Images/Videos: Use high-quality visuals to grab attention. 

• CTA (Call-to-Action): Choose from buttons like Learn more, Call now, Book, Sign up, or 
Order online. 

4. Preview & Publish 

• Review your post for accuracy and formatting. 

• Click Publish to make it live. It will appear in your business’s Knowledge Panel on 
Google Search and Maps. 

https://business.google.com/
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��������� Best Practices 

• Use keywords: Incorporate local SEO terms (e.g., “insurance agency in Canton, GA”) to 
boost visibility. 

• Stay consistent: Post weekly to keep your profile fresh. 

• Highlight promotions: Offers and events tend to drive more clicks. 

• Track performance: Use Google Business Profile insights to see how many people 
viewed or engaged with your post. 


��� Things to Watch Out For 

• Expiration: Posts typically expire after 7 days (except events, which last until the event 
date). 

• Compliance: Avoid misleading claims or prohibited content (e.g., medical guarantees, 
financial promises). 

• Formatting: Posts longer than 1,500 characters may be truncated, so keep messaging 
concise. 

Why It Matters for You 

When you participate in digital marketing for insurance agencies, Google Posts are a cost-
effective way to: 

• Showcase agency credibility with compliance-ready updates. 

• Share motivational notes or scenario-based tips for agents. 

• Drive traffic to your agency’s website or social media channels. 

Think of it as a free billboard on Google Search—perfect for reinforcing your agency’s 
visibility messages. 

Bottom line: Google Posts are your agency’s way of staying visible and relevant in real time. 
By posting consistently, you show both Google and prospects that your agency is active, 
engaged, and trustworthy. For less than the cost of a daily Starbucks coffee, you can have these 
posts managed for you — ensuring your agency never fades into the background. 

Great — let’s move into Chapter 3: Google Products (Services). This chapter will show 
agencies how to list their insurance offerings directly inside Google, making it easier for 
prospects to understand what they provide without even clicking through to a website. 
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Chapter 3: Google Products (Services) — Showcasing Your Offerings 

Why Google Products Matter 

• Appear directly in your Google Business Profile, giving prospects instant clarity. 

• Help Google match your agency to specific “near me” searches (e.g., “home insurance 
Canton GA”). 

• Provide a visual, structured way to highlight your services. 

• Differentiate your agency from competitors who leave their profiles vague. 

Step-by-Step Guide 

Step 1: Add All Core Insurance Products 

• Personal Agencies: Auto, home, renters, life insurance. 

• Commercial Agencies: Business liability, workers’ comp, commercial auto, property 
insurance. 

• Hybrid Agencies: Include both personal and commercial offerings, segmented clearly. 

Step 2: Write Benefit-Driven Descriptions 

• Focus on outcomes, not just features. 

• Example: “Affordable auto insurance that protects your family and keeps you on the road 
with confidence.” 

• Include local keywords (city, county, or region). 

Step 3: Use Visuals 

• Add icons, product graphics, or branded images. 

• Visuals increase engagement and make listings more memorable. 

Step 4: Keep Listings Updated 

• Add new products or services as your agency expands. 

• Adjust descriptions seasonally (e.g., “Flood insurance available during storm season”). 


��������� Step-by-Step Guide to Adding Google Products & Services for Free 

Quick Answer: To add products or services to your Google Business Profile, log in, go to Edit 
products/services, upload images (for products), add titles, descriptions, and pricing, then 
save. Services are text-based lists tied to your business category, while products appear 
visually in a carousel. 

 



Page 27 of 40 
 

🛠🛠 Step-by-Step: Adding Products & Services 

1. Access Your Profile 

• Sign in at Google Business Profile Manager. 

• Select the business location you want to edit. 

2. Add Services 

• Click Edit services. 

• Choose from suggested services based on your business category (e.g., “Policy Review” 
for insurance agencies). 

• If not listed, select Add custom service. 

• Add details: 

o Service name (clear and specific). 

o Description (optional but recommended). 

o Price (fixed, range, or “free”). 

• Click Save. 

3. Add Products 

• In your dashboard, select Edit products. 

• Upload a high-quality image (square, ideally 1200×1200 pixels). 

• Enter: 

o Product name (e.g., “Homeowners Insurance Package”). 

o Category (group similar products). 

o Description (benefits, features). 

o Price (optional). 

o Link (to your website or landing page). 

• Save to publish. 


������ Why It Matters 

• Products: Appear as a visual carousel on your profile, great for showcasing insurance 
packages or promotional bundles. 

• Services: Show up as a structured list under your profile, helping Google match you to 
relevant searches. 

https://business.google.com/
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• Both increase visibility, credibility, and lead generation by making your offerings clear 
to potential clients. 


��� Risks & Limitations 

• Verification required: You must have a verified Google Business Profile before adding 
products/services. 

• Auto-rejection: Google may reject custom services with rude words, gibberish, personal 
info, or phone numbers. 

• Expiration: Products remain until removed, but services must be updated regularly to 
stay relevant. 

• Compliance: For insurance agencies, avoid misleading claims (e.g., “guaranteed 
savings”) to stay compliant. 


��������� Best Practices for Insurance Agencies 

• Segment offerings: Create separate categories for Personal Insurance, Commercial 
Insurance, and Hybrid Packages. 

• Use visuals strategically: For products, design branded graphics (e.g., “Auto Insurance 
Starter Pack”). 

• Highlight value: Add descriptions that emphasize ROI, peace of mind, or compliance 
benefits. 

• Consistency: Align product/service names with your training manuals and marketing 
collateral for credibility. 

Track-Specific Guidance 

Personal Insurance Agencies 

• Highlight family-oriented coverage. 

• Use simple, reassuring language. 

• Add visuals like homes, cars, or family imagery. 

Commercial Insurance Agencies 

• Emphasize compliance and risk management. 

• Use professional, business-focused visuals. 

• Include industry-specific keywords (e.g., “contractor liability insurance”). 

Hybrid Agencies 

• Separate personal and commercial listings for clarity. 
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• Use visuals that show progression from personal to business coverage. 

• Balance messaging to appeal to both audiences. 

Quick Wins 

• Add at least 3 products today with keyword-rich descriptions. 

• Upload branded icons for auto, home, and business insurance. 

• Update one product description to include your city name. 

Bottom line: Google Products transform your profile from a static listing into a dynamic 
showcase of your agency’s expertise. For less than the cost of a daily Starbucks coffee, you can 
have these listings professionally managed — ensuring prospects instantly see the full scope of 
your services. 

Excellent — let’s move into Chapter 4: Google Reviews. This chapter is all about building trust 
and credibility, since reviews are the most powerful “digital referrals” your agency can get.  

Chapter 4: Google Reviews — Building Trust That Converts 

Why Reviews Matter 

• Over 90% of prospects read reviews before choosing a local business. 

• Reviews directly influence Google’s local ranking algorithm — more positive reviews 
= higher visibility. 

• They act as instant trust signals, often deciding whether a prospect calls you or your 
competitor. 

Step-by-Step Guide 

Step 1: Build a Review Generation System 

• Ask for reviews after policy sign-ups, renewals, or claims assistance. 

• Use simple scripts: “We’d love your feedback — could you share your experience on 
Google?” 

• Train staff to make review requests part of their workflow. 

Step 2: Respond to Every Review 

• Positive reviews: Thank the client and reinforce the benefit they mentioned. 

• Negative reviews: Stay professional, acknowledge the concern, and invite them to 
continue the conversation offline. 

• Responses show transparency and professionalism, boosting credibility. 
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Step 3: Maintain Consistency 

• Aim for steady growth — a few reviews each month is better than bursts followed by 
silence. 

• Google values ongoing activity as a sign of reliability. 

Step 4: Showcase Reviews 

• Highlight reviews in marketing collateral, social media, and your website. 

• Use them as testimonials in presentations or proposals. 

Track-Specific Guidance 

Personal Insurance Agencies 

• Encourage reviews that highlight family protection, affordability, and peace of mind. 

• Respond warmly and personally to reinforce trust. 

Commercial Insurance Agencies 

• Ask for reviews that emphasize professionalism, compliance, and risk management 
expertise. 

• Respond with a business-focused tone. 

Hybrid Agencies 

• Balance personal and commercial reviews. 

• Segment responses to match the audience type. 

Quick Wins 

• Request 3 new reviews this week. 

• Respond to all existing reviews within 48 hours. 

• Highlight one strong review on your agency’s Facebook page. 


��������� Step-by-Step Guide to Managing Google Reviews for Free 

Here’s a clean, agency-ready guidebook you can use—zero spend, high impact. 

Set up and monitor without paid tools 

• Verify and optimize your profile: Ensure your Google Business Profile is verified, 
accurate, and complete (hours, categories, services, products, photos). Accurate listings 
improve local SEO and trust, and most customers rely on Google Maps to find 
businesses. 

• Enable notifications: Turn on email/app alerts for new reviews so you can respond 
within 24–48 hours consistently. 
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• Create a review owner: Assign one person per location to monitor, respond, and 
escalate issues weekly. Consistency helps listings stay active, which Google rewards 
with better local visibility. 

Respond like a pro (positive, neutral, negative) 

• Positive reviews: 

o Thank + personalize: Reference something specific they mentioned. 

o Reinforce value: Mention your most relevant benefit (speed, clarity, coverage). 

o Invite next step: Encourage policy review or renewal conversation. 

• Neutral reviews: 

o Acknowledge + clarify: Thank them and ask a concise follow-up question. 

o Provide a path: Offer a direct contact for quick resolution. 

• Negative reviews (non-policy violating): 

• De-escalate: Thank them, apologize for the experience without admitting fault. 

• Move offline: Provide a name, phone, and email to resolve. 

• Close the loop: After resolution, reply publicly to note the outcome (without sharing 
private details). 
Responsive management builds trust and strengthens local SEO—customers read 
reviews before decisions, so your responses meaningfully influence outcomes. 

Request reviews ethically (no incentives) 

• Make it routine: Ask after positive touchpoints—successful claim support, quick quote 
turnaround, coverage review. 

• Share a direct link: Use your GBP “Get more reviews” link in emails, invoices, and SMS 
by creating a QR code. 

• Set expectations: Ask for specific feedback (speed, clarity, professionalism) to guide 
detailed, useful reviews. 
Review quantity and quality drive discoverability; most consumers read Google reviews 
when assessing a business. 

Ready-to-use “Ask” script 

• Email: 

o Subject: Quick favor—your feedback helps neighbors choose confidently 

o Body: 

o Greeting: Thanks for trusting us with your coverage today. 
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o Value: If we earned your confidence, would you share a quick Google review? 

o Prompt: A sentence on speed, clarity, or professionalism is perfect. 

o Link: [Review link] 

o Close: Appreciate you—your feedback keeps us improving. 

• SMS (short): 

• Thanks for choosing us today. If we helped, would you leave a quick Google review? 
[Review link] Your feedback really matters. 

Report policy-violating reviews 

• What you can report: Spam, fake content, off-topic, illegal content, sexually explicit, 
offensive, or conflicts of interest (e.g., competitor/fake profiles). 

• How to report: Use Google’s review removal workflow to submit and track status. 
Provide a clear, factual rationale and any supporting documentation. 

Escalation tips: 

• Stay factual: Cite the specific policy category (e.g., “off-topic / not based on a real 
experience”). 

• Add evidence: Dates, call logs, or screenshots (no private info). 

• Follow up: Re-check status weekly; re-submit with clarified rationale if denied. 
Google provides a dedicated tool to report and monitor review removals—use it 
whenever content violates policy. 

Measure what matters (free cadence) 

• Weekly: 

o KPIs: New reviews, average rating, response time, % responded. 

o Qualitative: Top compliments and recurring pain points. 

• Monthly: 

• Trends: Coverage clarity, claims support, speed. 

• Action items: Update FAQs, scripts, and onboarding based on feedback. 
Active review management improves trust and discoverability—most customers rely on 
Google reviews and Maps when choosing local businesses. 

Templates you can plug in today 

Positive response 

• Lead-in: Thank you, [Name]! 
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• Personalization: We’re glad [specific detail they mentioned] hit the mark. 

• Value: Our goal is [speed/clarity/coverage fit] every time. 

• Invite: If you ever want a quick policy review, we’re here. 

• Signature: —[Agent name], [Agency] 

Neutral response 

• Lead-in: Thanks for sharing this, [Name]. 

• Acknowledge: We want to understand and make this right. 

• Clarify: Could you share a bit more about [specific point]? 

• Move offline: You can reach me at [email/phone]. 

• Signature: —[Agent name], [Agency] 

Negative response 

• Lead-in: Hi [Name], we’re sorry for the frustration. 

• Acknowledge: Your experience matters to us. 

• Commitment: We’d like to look into this and resolve it quickly. 

• Move offline: Please contact [Agent name] at [email/phone]. 

• Close: We’ll update this thread once we’ve addressed it. 

• Signature: —[Agent name], [Agency] 

Review request footer (email) 

• Lead-in: Your words help neighbors choose confidently. 

• Prompt: If we earned your trust, a quick Google review would mean a lot. 

• Link: [Insert review link] 

Implementation checklist (one-time setup) 

• Owner: Assign review owner(s) per location. 

• Link: Generate “Get more reviews” link and add to email/SMS templates. 

• Calendar: Weekly 30-minute review block for monitoring and responses. 

• Playbooks: Save the response templates in your CRM or helpdesk. 

• Training: Coach agents on when and how to request reviews. 

Bottom line: Reviews are the most powerful driver of trust and visibility. By building a system to 
consistently generate and respond to reviews, your agency can dominate local search results. 
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And for less than the cost of a daily Starbucks coffee, you can have this entire process 
managed for you — ensuring your reputation grows steadily without adding to your workload. 

Perfect — let’s move into Chapter 5: Compliance & Branding. This chapter ensures agencies 
keep their Google presence professional, compliant with insurance regulations, and consistent 
with their brand identity. It’s the bridge between visibility tactics and long-term credibility. 

Chapter 5: Compliance & Branding — Staying Professional and Consistent 

Why Compliance & Branding Matter 

• Insurance is a regulated industry — missteps in advertising can lead to penalties. 

• Prospects trust agencies that present a consistent, professional brand across all 
platforms. 

• Google rewards profiles that maintain accuracy and transparency. 

Step-by-Step Guide 

Step 1: Compliance in Messaging 

• Avoid misleading claims (e.g., “guaranteed lowest rates”). 

• Ensure all posts and product descriptions align with state insurance advertising 
regulations. 

• Use disclaimers where necessary (e.g., “Coverage subject to underwriting approval”). 

Step 2: Branding Consistency 

• Use the same logo, colors, and tone across Google, website, and social media. 

• Keep messaging aligned with your agency’s values (family-focused, business-focused, 
or hybrid). 

• Ensure staff responses to reviews reflect the same brand voice. 

Step 3: Professional Visuals 

• Upload high-quality, branded images. 

• Avoid stock photos that feel generic — prospects respond better to authentic visuals. 

• Use branded templates for Google Posts and product graphics. 

Step 4: Accuracy & Transparency 

• Keep business hours, contact info, and product listings up to date. 

• Correct errors immediately to avoid confusing prospects. 

• Respond to reviews with honesty and professionalism. 

Track-Specific Guidance 
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Personal Insurance Agencies 

• Emphasize family-oriented branding (warm colors, approachable tone). 

• Use compliance-friendly language focused on protection and peace of mind. 

Commercial Insurance Agencies 

• Maintain a professional, corporate tone. 

• Highlight compliance expertise and risk management credibility. 

• Use visuals that reflect business environments. 

Hybrid Agencies 

• Balance family-friendly and corporate branding. 

• Segment messaging by audience type. 

• Use visuals that show progression from personal to business coverage. 

Quick Wins 

• Audit your Google Business Profile for compliance issues today. 

• Upload one branded image to replace a generic stock photo. 

• Align your review responses with your agency’s brand voice. 

Bottom line: Compliance and branding aren’t just about avoiding mistakes — they’re about 
building trust. A consistent, professional presence reassures prospects and strengthens your 
agency’s credibility. And for less than the cost of a daily Starbucks coffee, you can have this 
entire process managed for you, ensuring your agency stays compliant and polished at all 
times. 

Excellent — let’s move into Chapter 6: Monitoring & Iteration. This chapter teaches agencies 
how to track performance, analyze insights, and refine their Google presence over time. It’s the 
“maintenance mode” that ensures all the hard work from earlier chapters continues to deliver 
results. 

Chapter 6: Monitoring & Iteration — Keeping Visibility Strong 

Why Monitoring Matters 

• Google rewards agencies that stay active and relevant. 

• Insights reveal what’s working (and what isn’t). 

• Iteration ensures your profile evolves with client needs and market changes. 

Step-by-Step Guide 

Step 1: Review Google Business Profile Insights 
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• Check monthly analytics: 

o Profile views (how often your agency is seen). 

o Search queries (keywords prospects use). 

o Customer actions (calls, website visits, direction requests). 

• Identify which services or posts drive the most engagement. 

Step 2: Track Keyword Rankings 

• Use free or paid tools to monitor local keyword performance. 

• Focus on long-tail local terms (e.g., “affordable auto insurance Canton GA”). 

• Adjust product descriptions and posts to align with high-performing keywords. 

Step 3: Monitor Reviews 

• Track review volume and sentiment. 

• Respond promptly to maintain credibility. 

• Identify recurring themes (e.g., “great customer service”) and use them in marketing. 

Step 4: Competitor Analysis 

• Check competitor profiles monthly. 

• Note their posting frequency, review volume, and product listings. 

• Adjust your strategy to stay ahead. 

Step 5: Refine Content 

• Update product descriptions seasonally. 

• Refresh photos annually. 

• Test different post formats (tips, promotions, FAQs) to see what resonates. 

Track-Specific Guidance 

Personal Insurance Agencies 

• Monitor family-focused keywords (auto, home, renters). 

• Adjust posts to reflect seasonal risks (storms, holidays). 

Commercial Insurance Agencies 

• Track industry-specific searches (liability, workers’ comp). 

• Refine posts with compliance updates and case studies. 
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Hybrid Agencies 

• Balance monitoring across both personal and commercial tracks. 

• Segment insights to understand which audience drives more engagement. 

Quick Wins 

• Review GBP insights this week. 

• Identify your top 3 search queries and adjust product descriptions accordingly. 

• Check competitor profiles and note one tactic you can adopt. 

Bottom line: Monitoring and iteration keep your agency’s visibility strong. By reviewing insights, 
tracking keywords, and refining content, you ensure your profile stays competitive. And for less 
than the cost of a daily Starbucks coffee, you can have this entire process managed for you — 
freeing your agency to focus on growth. 

Chapter 7: Quick Wins & Action Plan 

Why Quick Wins Matter 

• Agencies often stall because the process feels overwhelming. 

• Small, immediate actions build momentum and confidence. 

• Quick wins demonstrate the impact of visibility improvements right away. 

Step-by-Step Quick Wins Checklist 

Google Business Profile 

• Claim and verify your profile today. 

• Upload at least 5 professional photos. 

• Add a keyword-rich description mentioning your city. 

Google Posts 

• Draft one seasonal insurance tip post this week. 

• Include a clear call-to-action (e.g., “Call today for a free quote”). 

• Add a branded image to increase engagement. 

Google Products (Services) 

• Add at least 3 products with benefit-driven descriptions. 

• Upload icons or graphics for auto, home, and business insurance. 

• Update one product description to include your city name. 

Google Reviews 
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• Request 3 new reviews this week. 

• Respond to all existing reviews within 48 hours. 

• Highlight one strong review on your agency’s social media. 

Compliance & Branding 

• Audit your GBP for compliance issues today. 

• Replace one generic stock photo with a branded image. 

• Align review responses with your agency’s brand voice. 

Monitoring & Iteration 

• Review GBP insights monthly. 

• Identify your top 3 search queries and adjust product descriptions accordingly. 

• Check competitor profiles and adopt one tactic they’re using successfully. 

Action Plan for Agencies 

1. Week 1: Claim GBP, upload photos, draft first post. 

2. Week 2: Add products, request reviews, respond to feedback. 

3. Week 3: Audit compliance, refine branding, monitor insights. 

4. Week 4: Adjust based on data, repeat posting and review requests. 

Outsourcing Advantage 

• DIY is possible — but time-consuming and risky. 

• Competitors charge $199–$2,500/month for these services. 

• For the cost of a daily Starbucks coffee (~$3.25/day, ~$97.50/month), you can have 
an industry insider manage it all for you. 

• One new policy sale per month covers your fee many times over. 

Bottom line: Agencies that act now secure page 1 visibility, build trust, and attract new 
prospects. This eBook gives you the roadmap — and for the price of coffee, you can have it all 
done for you, professionally, consistently, and with insurance-specific expertise. 

Conclusion: Visibility for the Price of Coffee 

Throughout this eBook, you’ve learned how to: 

• Claim and optimize your Google Business Profile. 

• Post weekly updates that keep your agency visible. 

• Showcase your insurance products with keyword-rich descriptions. 
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• Build and respond to reviews that drive trust. 

• Maintain compliance and consistent branding. 

• Monitor insights and refine your strategy over time. 

These steps form a complete roadmap for achieving page 1 visibility and attracting new 
prospects searching for insurance in your area. The truth is, agencies that act on this roadmap 
will dominate local search. Those that don’t will remain invisible. 

 

The Reality of DIY vs. Outsourcing 

• DIY is possible, but it requires 10–15 hours per month and constant vigilance. 

• Competitors charge $199–$2,500/month for these services, often without insurance-
specific expertise. 

• For half the cost of a daily Starbucks coffee (~$3.25/day, ~$97.50/month), you can 
have an industry insider manage it all for you. 


��������� The Smartest Marketing Investment for Independent Insurance Agencies 

Stop wasting money on overpriced marketing firms. 
With nearly 50 years as a licensed insurance agent and agency owner, I know exactly what 
drives prospects to call, visit, and buy. That’s why I guarantee my services cost at least 50% 
less than anyone else—without sacrificing results. 

What I Do for You 

• 
��� Update and optimize your website so prospects find you fast 

• 
���� Manage your Google Business Profile to dominate local search 

• 
������ Keep your Facebook page active and engaging 

• 
������ Produce and update YouTube videos that showcase your expertise 

Why It Works 

You don’t need to tell me how to promote you—I already know the insurance business inside 
and out. 
All you do is tell me which insurance product(s) you want to spotlight. I’ll handle the rest. 

Then sit back and watch as the phone rings, prospects walk through your door, and you get 
more opportunities to quote, sell, and service—the things you do best. 

Why Choose Me 

• 
��� 50 years of industry experience: I’ve lived the challenges of agency ownership 
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• 
��� Home-office efficiency: Lower overhead means unbeatable pricing 

• 
��� Insurance-first approach: Marketing tailored to your products, not generic fluff 

• 
��� Insurance Expertise: Decades of experience in personal, commercial, and hybrid 
agency training and marketing. 

• 
��� Compliance Ready: Every post, product, and review response aligned with industry 
regulations. 

• 
��� Cost Efficient: Premium results delivered at a fraction of market rates. 

• 
��� Trust Factor: Agencies prefer working with someone who speaks their language, 
not a generic vendor. 


��� Ready to Grow? 

If you’re serious about increasing quotes, sales, and service opportunities while cutting 
marketing costs in half, let’s talk today. 

Your agency deserves marketing from someone who’s been in your shoes—and knows 
how to fill them with new clients. 

Send a text to (770) 312-3142 and I’ll call you or an email to eddie@FYIExpress.com.   

Just like you I get too many telemarketers to waste my time by answering calls from 
numbers I don’t recognize! 

 

mailto:eddie@FYIExpress.com
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